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INTRODUCTION

Moscow as a capital of Russia very often becomes the only destination 
for tourists who visit Russia and for them it is the face of the country. The 
number of tourists visiting Moscow in 2011 was about 1.7 million people  
in Paris it was over 7 million people  in 2011, and in Saint Petersburg it 
was about 5 million people in 2011.

What are the reasons why a city with such a unique history of over 850 
years not leading as a tourist destination? What problems face tourists in 
Moscow? The main problem is that city is not transparent, especially for 
[V\YPZ[Z��)`�SHJR�VM�[YHUZWHYLUJ`�PU�[OL�JP[`�0�TLHU�����KPMÄJ\S[�UH]PNH[PVU�
in Moscow (lack of signs in English, even in the metro) (2) the “lost in 
translation” problem, as not many Muscovites speak foreign languages, 
����[OL�ZWLJPÄJ�9\ZZPHU�TLU[HSP[`�[OH[�TLHUZ�[OH[�P[�PZ�]LY`�PTWVY[HU[�[V�
be a part of certain social group, according to which people could have 
or not to have access to some places, (4) reputation of Moscow as 
unfriendly city (different prices for foreigners and citizens of the Russian 
Federation in museums) (5) lack of public places in the city etc. 

Also norms of security are very intense in Moscow. There are all possible 
types of security control: cameras, metal detectors, security guards etc. 
(JJVYKPUN�[V�VMÄJPHS�Z[H[PZ[PJZ�UV^HKH`Z�[OLYL�HYL�UV^�HIV\[�VUL�TPSSPVU�
security guards in Moscow - every tenth citizen! Security has become a 
constant part of Moscow's landscape. 

(SS�[OLZL�MHJ[VYZ�THRL�4VZJV^�KPMÄJ\S[�[V�\UKLYZ[HUK�HUK�ULNV[PH[L��UV[�

only for tourists but also for Muscovites themselves.

The city is multilayered, it consists of severak levels: tangible and 
intangible. By tangible I mean built environment, by intangible – digital 
data about the city. For tourists lack of access to intangible data about 
[OL�JP[`�THRLZ�HJJLZZ�MVY�[OL�I\PS[�LU]PYVUTLU[�TVYL�KPMÄJ\S[��

Due to this, the main objective of my research was to explore how, 
through analyzing intangible layers of the city, we can change the built 
environment and make city more convenient and transparent for both 
Muscovites and tourists. 

and number of checkins and venues by categories of place. The tool for 
collecting these data was sketch in Processing. 

Contrasting and comparing data I have made a comparative analysis of 
user activity in the city over the last year, analyzing separately Russian-
speaking and non Russian speaking users as well as plotting data about 
number of checkins on the map. According to the data,  I compared the 
physical distribution of events and users' attendance at these places.

These sources were chosen because they provide the greatest coverage 
of the audience as well as provide opposing views of how users perceive 
the digital landscape of the events in Moscow in comparison with the 
physical distribution of places. 

It should be noted that the data do not cover all residents and tourists 
of Moscow. On the one hand these data are more relevant for certain 
groups of people which are involved in technology and using this 
application. On the other hand this is a special type of data, a kind of 
unconscious reaction to a physical phenomenon, in our case to places 
of events in Moscow.

([�[OL�ÄYZ[�Z[HNL�0�HUHS`aLK�[OL�K`UHTPJZ�VM�J\S[\YHS�SPML�VM�4VZJV �̂�;OL�
research was focused on the analysis and aimed at perceptions of actual 
changes in Moscow citizen's behavior because of the impact of the 
internet. To answer this question I explored user generated content in 
4VZJV^�IHZLK�VU�KH[H�MYVT�[OL�(ÄZOH�^LIZP[L�HUK�-V\YX\HYL�

(ÄZOH�Y\�PZ�HU�LU[LY[HPUTLU[�WVY[HS�MVY�PUMVYTH[PVU�HIV\[�L]LU[Z�HUK�
activities in Moscow. The average number of web site visitors is about 
4.5 million people. Users of this informational portal are local people (it is 
\ZLK�TVZ[S`�PU�9\ZZPH���+H[H�MYVT�[OL�(ÄZOH�^LI�ZP[L�^HZ�\ZLK�[V�JYLH[L��
graphs of events based on amount of events versus likes to see the 
most popular areas in the city. 

;OL�WLJ\SPHYP[`�VM�[OL�KH[H�VI[HPULK�MYVT�[OL�^LIZP[L�(ÄZOH�PZ��P��P[�PZ�VUL�
of the major information portals about events in Moscow and (ii) It has 
had a long period of activity (in operation since 1999) and hence a large 
audience (but it should be noted that it is mainly a Russian-speaking 
audience as the web site has no English version).

Foursquare is a location-based social networking website for mobile 
devices, such as smart phones.  Users in the Moscow area total 38,000 
people , and most users are international.

Foursquare gives information about the number of checkins and venues 
by category, on the basis of which one can determine the most visited 
places among the users of the application. One of the factors why 
Foursquare was chosen is that it is an international resource. That gives 
an overview on data about international users of this service in Moscow. 
Also Foursquare enables users to see the actual picture of the events 
taking place in that mode in real time.

From Foursquare were collected data about number of unique users 
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dynamics of cultural life in Moscow, people's digital activity in places 
of culture, and its popularity through mapping their location and 
concentration, and (2) tangible: a design proposal of the potentials and 
ZVJPV�LJVUVTPJ�ILULÄ[Z�VM�VWLUPUN�JSVZLK�]HS\HISL�MYVT�[OL�J\S[\YHS�
perspective buildings for public visits.

Four categories of places were analyzed: museums, theaters, cinemas 
and night clubs. 

In order to understand how people perceived places of culture in 
Moscow I mapped people’s digital activity in each of four categories 
and compared these maps with maps of the physical distribution of 
these places. Each category was compared in two ways - mapping 
and graphical visualization. Maps were made according to Foursquare 
HUK�NYHWOLK�HJJVYKPUN�[V�[OL�(ÄZOH�^LI�ZP[L��;OLU�0�JVTWHYL�MVY�LHJO�
category their digital and physical footprints and made an  graph of 
WSHJLZ��WVW\SHYP[`�HJJVYKPUN�[V�SPRLZ�VU�[OL�(ÄZOH�^LIZP[L�

Nowadays digital technologies play an important role in city life. We 
interact with digital content every day: news on Facebook or new 
checkins on Foursquare appear on the screens of our smartphone every 
few minute during the day. Nowadays we live within constant "digital 
noise". Drifting data from this “noise” generate new layers of the city. 
These layers are not tangible but very powerful.

�+\L�[V�[OPZ��[OL�ÄYZ[�Z[HNL�VM�[OL�YLZLHYJO�^HZ�MVJ\ZLK�VU�[OL�HUHS`ZPZ�
VM�[OL�KPNP[HS�SH`LYZ�VM�[OL�JP[`�HUK��[OL�ZLJVUK�Z[HNL�VU�[OL�YLÅLJ[PVU�VM�
the digital layers on the built environment.

The analysis consists of two parts (1) intangible: an analysis of the 

Night clubs. According to Foursquare checkin the most visited night clubs are in the Kitay Gorod area. The total number of night clubs is 384 of 
which those visited by tourists total about 10%*. There are 384 night clubs in Moscow but the number of venues is 900. This is partly because there 
HYL�THU`�WYP]H[L�WHY[PLZ�^OH[�OH]L�[OLPY�V^U�]LU\LZ�I\[�UL]LY[OLSLZZ�[OL�U\TILY�VM�JOLJRPUZ�PU�ÄYZ[����]LU\LZ�PU�[OPZ�JH[LNVY`�PZ�[OL�OPNOLZ[�VUL�

The prevalence of clubs among all categories shows that they are one of the most popular type of places for leisure. Night clubs are mostly 
concentrated in the center and north-western part of Moscow.  The largest number of events happen on weekends.
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Cinemas. The total number of cinemas is 137 but those visited by tourists and expats total only 6.5%*. What is also interesting is that the number 
of venues in this category is 256 which is two times less than the number of physical cinemas. That happens because people add new venues in 
cinemas like “cinema hall # 7”. That could be motivated by aspiration to “show-up” in cinemas.

Cinemas are distributed in across the whole city area but the most popular are in the central and north-west parts of the city. It is interesting that the 
number of "likes" does not depend on central location of cinemas. The explanation for this could be that cinemas are mostly located in shopping 
malls located near the metro stations, which makes them very accessible for visitors. 
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Theaters. There are gaps between physical distribution and digital footprints in the theaters category of venues. In Moscow there are 160 theaters 
and only 86 of them have venues. The most visited are very few: The Bolshoi Theater and MDM theatre. One of the reasons for the high number 
of checkins in The Bolshoi Theater could be that recently it was open after reconstruction. The total numbers of theaters in Moscow is 160, only 
3%* were visited by tourists. According to analysis of venues and checkins in this category it could be concluded that more popular theaters have 
modern performances. rather than classical ones.

;OLH[YLZ�HYL�JVUJLU[YH[LK�PU�[OL�JLU[YHS�WHY[�VM�4VZJV^�Z�.HYKLU�9PUN�^P[O�U\TILY�VM�L]LU[Z�PUJYLHZPUN�VU�^LLRLUK�Z�(JJVYKPUN�[V�[OL�(ÄZOH�SPRLZ�
the most visited theatres are the Moscow Art Theatre and Fomenko Theatre. 
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Museums. Despite the fact that there are in total 184 museums in Moscow, less then half of them have venues on Foursquare. One of the 
explanations of this phenomenon could be that in these places people mostly want to “show-up”. The total number of museums is 184 but 
those visited by tourists are only 5% *(*according the data from Foursquare). That could be an indicator for the  Moscow government to increase 
promotion for these not visited by tourists museums. According to the Foursquare the most people visited the Kremlin and the Multimedia Art 
Museum. Kremlin and Multimedia Art museum. 

According to the graph of the number of museums versus the number of likes, museums are mostly concentrated in the central part of Moscow's 
.HYKLU�9PUN��^OLYL�[OLYL�HYL�H�JVUZ[HU[�U\TILY�VM�L_OPIP[PVUZ�K\YPUN�[OL�^OVSL�^LLR��(JJVYKPUN�[V�[OL�U\TILY�VM�¸SPRLZ¹�VU�(ÄZOH�[OL�TVZ[�]PZP[LK�
museums are The State Tretyakov Gallery and Pushkin Museum.  
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II Dynamic of cultural life in 
Moscow

If we were to compare the physical and digital footprint of activities we 
can see that only  30-40 percent of places have their digital footprints, 
and this digital trace is made mainly by locals; for tourists this number is 
lower: 6-10 percent. 

According to the data can be seen that the potential of a huge number 
of places of cultural leisure in Moscow remains untapped. Also the 
prevalence of clubs among all categories shows that Moscow has a 
reputation as a place for parties but not as the cultural capital of Russia. 
The greatest activity occurs around the same place, which speaks of 
stereotyped thinking as well as the fact that about the other places 
WLVWSL�OH]L�PUZ\MÄJPLU[�PUMVYTH[PVU�

Data

These maps show what places people see and where they want to 
“show-up”. What is also interesting is the fact that the most popular 
places and events frequented by tourists and Muscovites are not 
identical. 

0[�ZOV\SK�IL�TLU[PVULK�[OH[�KH[H�MYVT�-V\YZX\HYL�HUK�(ÄZOH�HYL�TVYL�
relevant for groups of people who use these sources. 

CONCLUSIONS
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Moscow is a city with more than 850 years of history with plenty of 
unique historical locations, but what do tourists mostly visit in Moscow? 
)HZLK�VU�[OL�HUHS`ZPZ�IHZLK�VU�-V\YZX\HYL�HUK�(ÄZOH�P[�JHU�IL�
concluded only the main tourist attractions, such as the Kremlin and the 
;YL[`HRV]�.HSSLY �̀�;OLZL�WSHJLZ�HYL�KLÄUP[LS`�^VY[O�H�]PZP[��)\[�PZ�[OLYL�
anything else? And if so how to get there?

Places without a sense of public space

There are many places in Moscow that have lost their sense of being 
public places because strong norms of security have made entering 
nearly impossible. There are several examples of such places.

To begin: universities. It is impossible to get into most of them; at the 
ZHTL�[PTL�H�SV[�VM�[OLT�HYL�PU[LYLZ[PUN�HUK�ZVJPHSS`�ZPNUPÄJHU[��Z\JO�HZ�
Moscow State University located in one of the Stalinist skyscrapers. It 
is impossible to get inside MSU without a student card or without an 
invitation from someone working there.  

Another example is historical buildings which are now closed for public.

;OL�5HYRVTÄU�)\PSKPUN�KLZPNULK�I`�4VPZLP�.PUaI\YN�^P[O�0NUH[`�4PSPUPZ�
PU�� ����HUK�ÄUPZOLK�PU�� ����0[�PZ�H�\UPX\L�L_HTWSL�VM�JVUZ[Y\J[P]PZ[�
architecture and avant-garde interior planning. It is nearly impossible to 
get in because of strong security.

The Petrovsky Palace, designed by the architect Kazakov for Russian 
TVUHYJOZ��PZ�UV^�[OL��9LJLW[PVU�/V\ZL�MVY�[OL�4VZJV^�TH`VYZ�VMÄJL�
with a hotel. Before the revolution, the imperial family used this palace 
for the trip preparations before the coronation and as a summer cottage. 
For the rest of time the residence became a free museum. Now there is 
no possibility to get in.

The House of Baron Knopp is similar to the Gothic castle built in England 
in the XVII century. In Soviet times it was held in Moscow City Committee 
of the Komsomol in the market, and it became the property of Menatep 
IHUR�NYV\W��5V^�[OL�I\PSKPUN�OV\ZLZ�VMÄJLZ��:[YPJ[�HJJLZZ�JVU[YVS��
elevations in video cameras and no signage.

The Porcelain Museum was located in the house of Vikulov Morozov in 
1930. Now there is a Department of Cultural Heritage Organization of 
Veterans of the Afghan War. The security guard mentioned that during 
the Days of Cultural Heritage of Moscow there excursions are allowed 
here but on the web site for the Department of Cultural Heritage in 
Moscow there is no information about it.

The effect of all the above mentioned factors is that places with high 
value are closed, making the city impermeable. 

A case study

;V�PSS\Z[YH[L�[OPZ�WOLUVTLUVU�IL[[LY�0�THKL�H�ÄLSK�[YPW�^P[O�[OL�WYLJPZL�
goal of evaluating the possibility of entering a building. As a case study I 
choose an area for investigation of 1 sq km in the central part of Moscow 
in the Lubyanka area. This area was chosen because of the high 
JVUJLU[YH[PVU�VM�OPZ[VYPJ�I\PSKPUNZ�HUK�[OLPY�KP]LYZP[ �̀�+\YPUN�[OL�ÄLSK�[YPW�
0�[YPLK�[V�NL[�PU[V�[OL�I\PSKPUNZ�HUK�THYRLK�LHJO�VM�[OLT�PU�ZWLJPÄJ�JVSVY�
according to the category of possibility of getting in. Colors were chosen 
K\L�[V�HZZVJPH[PVUZ�^P[O�H�[YHMÄJ�SPNO[�

- Dark grey - buildings constructed to be closed for public because of 
their function. Interaction with building is impossible; Red - closed to the 
public for some reasons by the managing company, there is no available 
information or tips how to get in; Yellow - partially open to the public or 
there are known hints how to get in; Green - open to the public.

According to obtained data 86 percent of buildings are close to the 
public!

Among the buildings marked in red were universities (Moscow 
Architectural University, Institute of Oriental Studies), National Science 
and Technology Public Library (the entrance for employees only) and 
even a cultural center!

This phenomenon of closed buildings becomes Moscow reality. 
Muscovites do not attach importance to the fact that they cannot get 
into many of the buildings. 

There are many stakeholders in Moscow: government, business, local 
JVTT\UP[PLZ��JP[PaLUZ��L[J��5L]LY[OLSLZZ��0�ÄUK�[OL�JVSSHIVYH[PVU�IL[^LLU�
them is not as effective as it could be. 

Nuit Blanche as example of successful collaboration

The example of the Nuit Blanche festival as a successful collaboration 
among all stakeholders to reshape the city could be taken into account 
for the Moscow case study. 

Nuit Blanche is an annual all-night or night-time art festival. With a help 
of this event the city was turned into the space for art installations, 
WLYMVYTHUJLZ��T\ZPJ��ÄST��KHUJL�HUK�WLYMVYTHUJL�HY[���[OLTLK�ZVJPHS�
gatherings, and other activities. 

The social impact of such event was very high. According to IPPR  
people who participate in cultural activities are more likely than the 
average citizen to have trust in the police, legal system and politicians. 

What is very crucial about Nuit Blanche festival besides the social impact 
PZ�P[Z�LJVUVTPJ�ILULÄ[��;OL������;VYVU[V�5\P[�)SHUJO�OHK�HU�LZ[PTH[LK�
$4.9 million economic impact on the city and attracted 800,000 people.  
:PTPSHYS �̀�Z[H[PZ[PJZ�MYVT�[OL������5V[[L�)PHUJH�HZ�PKLU[PÄLK�MYVT�H�
Stakeholders Event Evaluation estimated that the event cost 3 million 
Euros to host, but generated 30 million Euros in revenue.

Role of NGO

In Moscow there are about 27000  NGOs and this number is growing, 
but the participation of citizens is still low, despite the fact that there is 
in general a positive attitude towards NGOs. Also important is that the 
potential willingness of citizens to participate in the work of NGOs has 
increased from 53% to 65%  over the last year. Thus the value of NGOs 
in the perception of the population has grown considerably but actual 
participation has not increased. 

We can conclude from this that despite the lack of real participation there 
seems to be an increase of the social consciousness of Muscovites and 
[OLPY�KLZPYL�[V�PUÅ\LUJL�[OL�\YIHU�ZP[\H[PVU��5L]LY[OLSLZZ�[OL�SL]LS�VM�
employment in this sector in Russia is still very low, 1.1% (for example in 
Austria it is 2.2 percent, in Israel 10.2 percent.) 

That is why I consider it to be one of the biggest issues of the project 
how people realize their spontaneous ability to change the environment - 
at personal and local level. 

;OLZL�L_HTWSLZ�WYVVMZ�[OH[�Z\JO�PUP[PH[P]LZ�HYL�WYVÄ[HISL�HUK�OH]L�OPNO�
socio-economical impact. Therefore I believe that it could be used in 
Moscow with adaptation to local conditions.

For me it should be based on the principle of sustainable development. 
Adequate urban planning means running the city management with 
responsibility to the existing city canvas (particularly preserving heritage) 
and to inhabitants. That means public discussions and cooperation with 
citizens at every stage of the project process. 

I’m interested in creating an interactive platform for effective collaboration 
between local authorities, research centers, the business community 
and the local community to enable participation of all stakeholders in the 
project process.  

buildings constructed to be closed 
to public because of their function. 
Interaction with building is impossible.

closed to the public for some reasons 
by the managing company, there is 
no available information or tips how to 
get in

partially open to the public or there are 
known hints how to get in

open

86% of buildings are closed to the public!
III Forbidden City
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The city as a living organism changes so often that information in a 
guidebook is not always as comprehensive and does not meet the 
real situation. One more important fact is that people are a source of 
information about the city. Each of us knows a lot of interesting facts 
about our own yard, the house we live in, the best but unknown bakery 
or a bar in the neighborhood. All this knowledge is unique but most often 
it is distributed among a narrow circle of individuals and is not available 
to visitors. Can we process our common unique knowledge about the 
city into easily accessible information based on real time data?

I believe that interiors are also a part of a city’s tissue and, potentially, 
its public space. These are places of value that is lost if they are left 
inaccessible. I think that opening such places to the public has a huge 
touristic potential, especially taking into account that about six months 
a year temperature in Moscow stays below 0 C. This is not only an 
opportunity to discover these places for people, but also raises the 
question of the appropriateness of any security measures that have 
arisen spontaneously rather than advisedly.

For changing existing attitude towards public spaces there should be 
created a system  in which the decision to open building for public 
becomes a “win-win’ situation both for society and for the landlords. 
Due to the current bureaucracy in the country I propose that this task 
be achieved through a crowed-sourced urban game.

Concept of the project 

The urban game ‘Moscow Opener’ is a crowd sourced and geo located 
mobile application.

The aim of the application is to make the city more permeable. The 
method by which I want to achieve this goal is to increase the level of 
public awareness of how close and non-transparent Moscow is. I want 
to show the scale of this phenomenon, and through it to rethink the 
situation of total closure that arose spontaneously in the wake of earlier 
Perestroika. 

The task of the game is to create incentives and make a critical mass 
of people desiring to get inside the building despite the obstacles and 
security. One of possible solutions to this problem could be the situation 
when the amount of people hacking a building becomes critical and 
therefore the landlord will be forced to make visits legal.

The game format is selected precisely to encourage citizen’s 
participation. Game would be a great way of teaching and exciting 
visitors and the public about the history and stories and architecture and 
hidden interiors of these buildings.  This tool would raise public interest 
in, and value of the structures, which would be a real motivation to the 
owners for opening them up.  The game may then be seen as primarily 
a information and promotion strategy, and secondarily a political/social 
strategy.

It will also provide the information about what is inside the building and 
whether it is open for public or not. Also with the help of this project the 
dialogue between different stakeholders (including citizens) could start. 

Instruments and strategy 

For this project I want to develop an instrument for evaluating the level 
of openness of the buildings with help of citizens and visitors.  This 
instrument is a virtual opener. Using this tool, players can open buildings. 
Players themselves may reveal ways to penetrate building. It will increase 
desire enter illegally and to prevent such a situation owners would be 
open the building themselves. 

Process of opening building will consists of two parts: choosing a proper 
building and options what to do there. 

Application will generate all the information about popularity of the places 
and when the number of requests according some building becomes 
critical it will automatically send information about this to a NGO with a 
proposal to make a connection with a landlord. Then NGO will connect 
with a landlord and city administration to open building. 

With a help of this application the NGO will receive more structured 
information about activity in the city based on information about 
decisions made by both tourists and Muscovites.

Next step is to create a possible options what to do there, it will be 
made together with users of application and owners of the building. 
For example the roof of the Institute which offers a good view or the 
courtyard in a cultural center as a place for a picnic or art exhibition. 

With help of this application users will

- get information about buildings nearby

- select places they want to visit and inform landlords about this through 
the NGO

- if building become open for public, see possible activities happening 
there

With help of this application landlords will

- attract more visitors from different social groups

- could increase revenue
This tool would raise public interest in, 
and value of the structures, which would 
be a real motivation to the owners for 
opening them up

Game would be a great way of teaching 
and exciting visitors and the public about 
the history and stories and architecture 
and hidden interiors of these buildings

In each trip one of the most important things about a new destination is 
interaction and new experiences. The game will give users a possibility 
to interact with the city using creative languages and will offer different 
types of experiences.  

The project is a social urban game. It is geo located and crowd-sourced. 
The application uses creative languages to talk with users and colors 
buildings into different intuitively understandable colors. 

The status of each place can be changed by players according to 
changes in the conditions of access. Users are able to comment or give 
recommendations about how to enter buildings. Users could be given a 
possibility to estimate the level of availability of the building. Each player 
receives points for the opening of previously inaccessible buildings (red 
or yellow on the map) as well as additional points for the instructions on 
how to get inside. 

This game is made for citizens of Moscow both local and global. For 
tourists the game will create the possibility to have a quick overview 
of the level of accessibility of the places near their current position 
and on the history and stories associated with those places to make 
the decision-making quicker on whether they are worth opening. For 
Muscovites this application helps to understand the level of closure of 
the city and the beauty and meaning of the built environment. This game 
allows people to interact with built environment.

PROJECT PROPOSAL
Concept, strategy and 
instruments of the project

Personal Interactions
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NGO

Government

Users

Landlord

The reason for creation of this game lies in the current "my home is my 
castle" situation in Moscow. 

The main purpose of the game is to change the existing urban fabric 
in Moscow. There are two main purposes of the game i) to highlight 
the problem of closed public spaces ii) to create an environment in 
which landlords will be encouraged to open the space inside.

In my opinion to solve successfully the problem of the lack of 
transparency of the city it is necessary to understand the reason why 
buildings were closed. I believe that very often the reason for these 
places to be closed for public is not security but the unexplainable 
and irrational habit to keep something restricted and inaccessible. 
With the help of this social urban game I try to show that it is important 
to be more transparent. Thus information about interesting buildings 
becomes more visible for the public and the governmental and public 
sector.

Urban game ‘Moscow Opener’ is a crowd sourced and geo located 
mobile application. It is set on GPS and accelerometer technology for 
phones, which give possibility to find persons location in the real time 
regime. 

Users will mark buildings according to the level of their availability and 
could leave their comment about some interesting facts about it. The 
main objective of this application is to pay attention to the problem 
of ability to access and lack of transparency in the city. The practical 
applying of Opener game is to answer the question "what's inside?" in 
real time.

The user is logged in the application and receives map information on 
the availability of the building using clear concept languages, so that 
the language wouldn’t be a barrier.

GEOLOCATED CROWD-SOURCED REAL TIME

information 
about the 
building

proposal 
to make a 
connection with 
landlord 

 connection with 
landlord 

possible 
activities 

happening in 
the building

The potential of huge number of places of cultural leisure in Moscow remains untapped. There are many places in Moscow that have lost their sense 
of being public places. 

To address this issue my project will increase the level of public awareness of how close and non-transparent Moscow is. It will raise public interest 
in, and value of the structures, which would be a real motivation to the stakeholders for collaboration.  The project will be primarily a information and 
promotion strategy, and secondarily a political/social strategy.

Project will process our common unique knowledge about the city into easily accessible information based on real time data. 

Urban Interactions Technology
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